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@ genius @ independent @ lesson @ steadily
[ 2

@ construction @ famous @ hunger @ rough
3

@ awful @ follow @ minority @ ordinary
F4

@ although @ enthusiastic & growth @ wealth
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@ Dbasis
6

@ alert
7

@ aspect
8

@ composition

preference

criticize

deliberately

economic

routine

distant

excessive

historical

@

@

@

shelter

habitat

primarily

intellectual
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9
My sister is not used to (9 ) formal letters.
@ written @ writing @ writes @ write
10

Emily Brown is a 55-years-old nurse who (10 ) in the NHS (National

Health Service) for more than 15 years

@ works @ has worked @& had worked @ would work

11
Ichiro had to attend night school (11 ) improve his English.
@ as @ for ® in order to @ because
12
My father ( 12 ) bread for breakfast.
@ prefers rice to @ prefers rice from
@ prefers rice than @ prefers rice for
13
Our flight was canceled (13 ) to heavy snowfall.
@ due @ as @ according @ Dbecause
14
This country music ( 14 ) me of my childhood.
@ remembers @ recollects @ reminds @ recalls
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[15
A : What do you want to eat for lunch?
B:( 15 ) going to the Spanish restaurant near Shibuya station? It’s so

popular.
@ How @ How come @ How are you @ How about

f[16

I ( 16 ) nothave bought such an expensive wallet.

@ should @ might @ would @ do

17

The heavy rain prevented (17 ) there on time.

@ us to get @ us for getting
@ out getting @ us from getting
18

A : 1 think that’s a good jacket for you. (18 ) else?
B : No, that’s all.

@ Everything @ Nothing ® Something @ Anything
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19
Fred : How was your basketball season last year?
Tosi: #hiZF — L OHFC2HEHICH VAR ZEE LT,
I( ) ( ) ( ) ( ) 7 ) ( ).

@ highest @ on @ scorer
@ the second ® the team ® was

20
Mark : I heard that you ran into Akiko while you were in London.
Makiko : Yes, I couldn’t believe it !
WHIZRD BATES BT LTVWERATLIS,
She ( ) ( ) ( ) ( ) 4 )« ) see.

I didn’t even know she was there.

@ expected @ 1 @ person
@ the last ® to ® was
21

ZZIFETHHEDPLETH oI, ZDORDITSHLITZINFESTE ST,
It was a very quiet town, but ( ) ( ) ( ) ( YO v o)
( )-

@ for @ all ® the more

@ liked it & 1 ® that
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Sophie : Look at those beautiful ladybirds. Let’s try to catch one to take home.
Yuko : Noway! ( 22 ) Just enjoy watching them!

@ I wouldn’t dream of doing such a thing
@ I wouldn’t dream of doing your best
€©) I wouldn’t dream to do your best
@ It wouldn’t dream of doing such a thing
©) It wouldn’t dream of doing your best
® It wouldn’t dream to do such a thing
@ It wouldn’t dream to do your best
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It is never possible to distinguish physical form completely [fj24]

mental form, for the two are interrelated. We do not, indeed, know the exact

relationship of our physical to our mental being, the extent (a) which

our bodily condition causes our temperament or the exact process (b)

which the brain makes the [#25] intangible thing called thought.

23 Which combination is suitable for (a) and (b) ?

(a)

(b)

on

to

on

by

to

by

from

in

in

to

©0 e 600

by

on

124 Which word fits the sentence?

@ at @ by @ from

125 What is NOT the equivalent to “intangible”?

@ distinct @ elusive ©)

126 AXONEZRBRL 7z ~ OAEEHR E LT,

@ body height @ body weight
@ body temperature @ pulse rate

n

invisible

® on

@ vague
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Armani. Gucci. Valentino. These names are legends of high fashion. They’re
among the top Italian design houses which lead the fashion world. From jackets to
bags to accessories, Italy’s fashion kings deliver the best in fine culture and style.

Many Italian design houses, such as Fendi, started as tiny, family-run
businesses. Because of the quality of their work, their reputations quickly grew. In
1951, things really took off for the Italian fashion industry. That year, a show that
included ten firms was held in Florence, Italy. It received worldwide attention, and
the industry never looked back.

Every year, Italy’s designers show off their newest creations in Milan and
Paris. These shows are covered by thousands of newspapers, websites, and TV
programs. Movie stars also attend award shows and weddings wearing clothes
from the great fashion houses. Sometimes, they even wear new outfits in movies.
The tuxedo in the Jackie Chan film The Tuxedo was an Armani design.

In many parts of the world, the importance of Italian fashion is growing.
Shows are held around the globe from North America to Asia. In November 2007,
Mr. Valentino took part in a fashion show in Abu Dhabi. He was helping promote
Italian brands in the Middle East.

Well aware of their brand power, the top design firms have branched into
other areas, such as eyeglasses, watches, and even hotels. It all adds up to huge
revenue, with the worldwide market for luxury goods reaching 212 billion euros in
2012. Italian brands made up 24% of the total.

In addition to many small shops, the great fashion houses have opened large
showrooms in Japan, the USA, and elsewhere around the world. For people who

want to look their best, these palaces of [R32] Italy’s modern kings are not just

shops. They're celebrations of quality, taste, and style.
Reading Pass 2, Znd ed. (Nan'un-do)

Took off FREEMIZIE D35 72 firm &4k tuxedo X x¥—F (BHEMAOILIR)
AbuDhabi 7 74&¢ (77 7 EFEE) Middle East HH revenue 2§
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127 What is the main idea of this reading?

Italian designers are global leaders in the fashion industry.
The Middle East may be the next big market for Italian goods.
Making a high-quality fashion bag or outfit takes time and money.

® 0 0 06

Almost 24% of the world’s leading brands are Italian.

128 When did the Italian fashion industry start to take off in the world?

@ the same year that Fendi started its business
@ the year that 10 Italian firms did a show in Florence
@ the year that Jackie Chan’s movie The Tuxedo was released

@ the year that [talian brands made up 24% of the worldwide market

129 How do the Italian designers NOT show off their newest creations?

Famous actors wear the new designs in movies.
They put on big fashion shows in Paris.

Famous people wear the designs to a wedding.

® 0 0 06

They have big discounts at their worldwide showrooms.

130 What does this reading suggest about the large Italian design firms?

Many are branching into the restaurant and food business.
Most are happy to focus on selling their clothes.

All of their large showrooms are in Italy and France.

® e 0 06

Some are still looking for new ways to make more money.

31 In this reading, what does "Italy’s modern kings" refer to?

@ the fashion showrooms @ the designer shops

@ the fashion designers @ the customers who buy the luxury goods

_9_


















